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About Me...

| am a highly driven graphic, web, and photography professional with over 15 years of practical and
freelance experience. | established a freelance design business specializing in graphic design, web
development, photography and digital design. Throughout my career as a freelance designer, | have
provided consulting and brand development services to effectively promote client products and services

for a variety of businesses throughout Northeast Ohio, all of which were from referrals.

Throughout my freelance career, | have found myself continually problem-solving and adapting my
current skills or learning new ones to accommodate client needs. My work has consistently demonstrated
a proven ability in customer service, collaboration, and delivering dependable results. | have strong

initiative, an independent work ethic, and a commitment to continuous improvement.




Skills & Experience

Design & Creative Tools

Adobe Photoshop
Adobe lllustrator
Adobe InDesign
Adobe Lightroom
Adobe Dreamweaver
Figma

Miro

Web Design & Development

HTML/CSS
JavaScript
PHP
WordPress
Webflow
Shopify

Productivity & Office

Microsoft Word
Microsoft Excel
Microsoft PowerPoint

Professional

Client Relations

Consultation

Communication & Collaboration
Project Management

Research & Analysis

Critical Thinking
Problem-Solving

Adaptability

Time Management

Attention to Detail

Web & Digital

Wireframing
Prototyping

UX/Ul Design
Responsive Design
Usability Testing

SEO Web Design & Development

Database & Maintenance

Creative & Visual Design

Graphic Design
Branding & Identity
Concept Development
Typography

Layout Design
Storyboarding
lllustration
Advertising Collateral
Copywriting
Proofreading

Image Editing
Product Mockups
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J5) Web Design & Development

RDT CONCEPTS
WEBSITE & MARKETING

RDT Concepts, a storage
solutions provider, needed
a strong online presence to
effectively showcase their
products and services.

| designed and developed
a comprehensive website
to emphasize the versatility
of their offerings across
diverse market sectors.

Marketing was supported with
targeted email campaigns,

trade show displays, flyers,

case studies, brochures, and
extensive on-location photography.

Direct support to the sales team

included designing salesperson

specific marketing and promotional

materials, PowerPoint presentations,

sales proposal templates, and

the creation and management of Several pages of RDT Concepts’ website were designed to promote products and

RDT's product and client database. installation services supported by case studies and photo galleries.
Shown above are images from on-site photography at the Ohio State University
Department of Public Safety, Columbus, Ohio.




@ Solutions that fit your business

NOT EVERYONE CAN
SAY THEY DO IT A

we can

Learn More Pl Download
About our Products Our Br

Our product galleries Our brochure is available as
display a wide range of aPDF file
products we have to offer. as well as a fiipbook.

PROJECTS AND
INSTALLATIONS

Markets & Applications

=l |

Corporate ofice Columbus office NWONoOMce  swomoOffce

@ Solutions that fit your business

AUTOMOTIVE

Detailed Surveys
determine your
needs

vezanines o ake schanageofbger v

provid  eaied scope o the
projectarvingsand st

seniceon prosucts purchased
o vough RO o on curenty
i + Handis varrarty s srvce

. vid span shehin, pte racking

@ Solutions that fit your business

PROJECTS & INSTALLATIONS RDT Concepts' Customer Projects and Installations

LAKEWOOD POLICE BUREAU OF CRIMINAL
DEPARTMENT INVESTIGATION,
S BGSU CAMPUS

MONROE POLICE

OSU DEPARTMENT OF
PUBLIC SAFETY

PUTNAM COUNTY
PUBLIC LIBRARY

CITY OF MARYSVILLE

COURTS & POLICE

RDT OFFICES

Read
More




@ Web Design & Development '

BAKERYMENU  TREATCLUB  CONTACT

0]6)]

BIRDIE’'S BAKERY Collection Template

CMS WEBSITE DESIGN B — JUstebites
This 'co'ncept prc?Ject was created ’ — - — Caramel Pecan
for a flctlonal famlly_owned bakery i \Loga ) Scratch-made flaky pie crust filled with a rich, gooey, and slightly salted pecan filling
and cafe’. The primary focus was —
to promote Just a Bites, a menu i \

featuring bite-sized desserts.

The site was designed with a warm
L) L]
pastel color palette and imagery to N N
reflect the inviting nature of its = | e omons |
cozy, cottage inspired atmosphere. [FenTURES AWARDS |
Also Available in:
| used Webflow's CMS to create (ts0 avaiabe n \
H whole Pie, 6 Sli Single Sli ‘Whole Pie, 6 sli
a page designated for each brice Colories price Cleries PO e
bakery item with descriptions, o
nutritional information, and ‘ngo Yoo = e e o n‘
suggestions for larger portions =
of the selected pastry.
Single Slice
$6.99

This structure not only enhanced
user experience by offering clear,
accessible information, but also
created opportunities to upsell,
potentially increasing revenue.

Calories, per slice: 630




BAKERY HoURS

cLosso

HOME  ABOUTUS JUSTASBITES BAKERYMENU  TREATCLUB  CONTACT

6[0)]

Celebrate Pi day with a slice of any of our pies for just $3.14!
) /

or takeout

One promotional prced item per parson, per vsi.

Pure Delight in Every Bite!

Humble Beginnings
il Bakery opened inFebruary of 2002, 3
collabration between Eizabet, Bici’, Canningom

and her granddaughter,Sarah.

Sarahis chidhood

enjoyed so much by frends, family and e

Sarah and Sirdie deciced to.f

Our products are made by hand.from
daily. We use the ig!

qualitynrs B
European butter and free-range eqgs fom local armes.

Full Service Bakery Catering

Sirdies offers No party s complete without bakery treats Let Birdie’s

wide array of baked goods,inciuding
breads,p

cakes, and pies, and options fo custom
orders and specialy item

navored teas or car

reat outside? Enjoy outdoor

"4 Bakery to Go
-

pick them up inside or to

erved for pickup orders and wefl

bring your order toyou.

Just-A-Bites

Stopin and pair your baked delights
with a cup of coffee cappuccino,
favoried teas or soft drink

ring some bakery hom

We require advanced notice for
specialty cakes, pies and large orders

BAKERY HOURS:

Daily:7am o Bpm

Birdie's Treat Club

osomipn . Join Today!
with your phone number el
otk

) =l

BaKERY HouRs birdis Bakery 8 Cafe

crosen.

A clear call-to-action promotes
customer loyalty through their
“Treat Club,” offering incentives to
encourage repeat business.

HOME  ABOUTUS JUSTAGBITES BAKERYMENU  TREATCLUB  CONTACT

/6]

Celebrate Pi day with a slice of any of our pies for just $3.14!

item per person, per visi.

Just-A-Bites

Small bites packed with flavor for those times when you just need a little bite of
something sweet to satisfy your sweet tooth!

y = -
Caramel Pecan Chocolate Mousse Coconut Cream
Scratch-mace o crust filed Coconut
with a ich, gooey, and slightly  covered with real whipped cream  topped with a dollop of whipped
salted pecan filling. and milk chocolate curls. cream.
$525 $4.25 $495

. s
i

| 1o

Key Lime Lemon Meringue

crust filed with

Sweetand tart

tangy, cinnamon and nutrmeg, baked
topped with hin a faky, buttery crust
$455 $455 §425

Michigan Cherry,

Juicy,tart Mihigan red

inside our auardvinning pastry

$4.25




J4) Web Design Project Management

AQUASHIELD
E-COMMERCE WEBSITE

I managed the development of
AquaShield’s e-commerce website

to support their shift to online sales. ‘ Q QB Psoo
While a third-party agency handled ‘
. ORDER PRODUCTS LANDING PADS LIFE FLOOR SURFACES SERVICES REQUEST A QUOTE GALLERY CONTACT

the WordPress build, | ensured
consistency across the project’s
content, branding, and messaging.

Maintain The 'Like New'

My responsibilities included design Appearance Of Your Water Park
modifications, content development, i entycocsporuf 1 EXTIO RS Wik it oo
proofreading, image selection and
. k d . .. | Slip-N-Shine™ Water Slide;Maintenance Products, Chlorine Resistant
Creatlon: moc Up5: an malntalnlng Coatings, Repair and Resurfacing Services, Landing Pads, Life Floor-Aquatic
alignment with existing marketing g -And More:

materialsl had previously developed.

Over several years, | played a key
role in building and supporting
AquaShield’s brand through product
photography, label and web design,
and a wide range of marketing
materials including data sheets,
postcards, handouts, and trade ads.




ORDIRPRODUCTS  LANDNGPADS  UFEFLOORSURFACES  SCRVICES  SCQUESTAQUOTE  GALIRY  CONTACT

Landing Pads

Water Slide Landing Pads Are
More Than Just Aesthetic
Features

They piay animportant ol in water park safety by reducing

and potentily becoming a safey hotarc

Safer Softer Landings Above and Below the Water Line

ey
asEM

erme®

No Drilled Holes or Bolts in the Pool Floor -

Standard Sizes are in stock, ships in 24 hours!
LIFE |
FLOOR
SUDEPAD® EDGEPAD™

oceuring on pooi ocges,ply aroas, obstructions and pool
« Install ot the end of sices, poolfloorsor any 016G 1OAUANG  wge et
asip-resistant sofe landing
+ A5TH1202-1861 84 ored nd meets crkica foll hoght + ASTM1292-1861 84 roted and rosts ol (il g
+ Can be custom-made to accommodte any pool guter
pattom.

+ Guoranteed not o flots
« Softbovelod edges and borders reduce tp hazards.

+ Instal ot the ecige of any pol requiring a slip-resistant

+ Customsizes ovalable!

« Edgopoc™ con ba customiad to fita variety of pooladge.

Save Our Sidel

We Stand Behind Our Products

All slideRenu* products are backed by the most comprehensive product warranty in the industry. If you are not completely
satisfied, we will send you a full refund or ! For further details, pl " Product
Warranty.

—c

~

-
NS

Scale Removers and Compounds, Waxes Chilorine Resistant
Cleaners and Protectants Coatings
+ Colctols + SideCompounct™ + Cleor Chiorasnisid™ Geicoat Seaier
« sidapetorgent™ « sidomax™ + Chiorino Resistant Colorshile™
+ sidosoap™ + Sidecloss™ Gelcosl
« Sideprep™ « sidonrmor ¥ Adhosice s Cot PRI for
Fiborglass and etol
+ Aquaseal™
PuRcHaAsENow
puRchase Now

&0

Joint and Fiberglass Stair Tread and Application Tools
Repair Tower Mai .

+ sidacau « staite™ « Foom inshing Pad

« sidsputy™ « storape™ + 7 Varabie speed Hoctrc Poisher

+ Piattorm Flooring
PuRCHASE NOW PuRCHASE NoW

« Anti-sip Coatings

puRCHASE Now

- I
Residential Kits Life Floor Products Aquatic Landing
Pads
« Resurfacing Kisfor Fibergiass and « Replacement Ties
Concrote woter ides + transiton locos. « sidopoat
« Restoraton isfor ibergass Woter . ercers © cgopad
g Depth Mk edgerad
+ Dack Patform Ant-Sip Fioaring + custom pods
PURGHASENoW « Mointanance Clearing Ki
surcrsseow suncrsseow i

To effectively market AquaShield’s products,
| created a visual chart that identified common
waterpark issues and offered an appropriate

AquaShield product solution. Each product linked

directly to the corresponding product page for
additional information and easy online ordering.

OROERPRODUCTS  LANDINGPADS  UFEFIOOR SURFACES  SERVICES  REQUESTAGUOTE  GAUERY  CONTACT

Common Slide Problems

Use slideRenu® -
Products to Solve 3 Re-theming

Most Common

Water Park Problems

Listed below are commonssues found
on watr sides towers, 0quti ploy
units, and soft ploy features. SideRenu®
sols products 50 you can “do it yoursel,
orwe candottfor you!

ur senvices include inspactions, epairs,

oporato safoly ond ffcionty.
Contact us f you would ke ano
obiigation sorvic quotation .
o toresalve these issuos for
other customers

Surface
Contaminants

eomorgont

slippery Steps

Soprysops mssngervom

sovtion oty Ut oo stae
sty

Dull Aluminum

Slow Speed

Surface Scratches




UX/UI Desi ‘
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Q STRE ET DIN E R Y "Perfect every time." - Portland Press Herald
WEBSITE REVISION

This project involved updating the fw?
existing website for Q Street Diner. B{“fmht

“We are best known for our breakfast
and greal prices, bul people also
rave about our burgers!”

i OUR SPECIALTIES i

| redesigned the site with an Art
Deco inspired theme to complement
the style of the diner’s logo.

HOURS

Wed - Sun: 7:00 am - 2:00 pm
Closed Monday and Tuesday

To highlight the cozy atmosphere
frequently mentioned in online
reviews, | designed the homepage
to include interior photos that

MENUS

Breakfast and Lunch Menu

Takeout Menu

©0000 RAVEREVIEWS 00000

LOCATION
showcase the charm and character e g, sgmwen. uizuse, e,
South Portland, Maine ifomil Sl P K3t o ecding o god rekfn.

of this family-owned business.

‘OPEN: Wednesday - Sunday

5. Sorry, we do not accept reservations,

KEEP IN TOUCH

and get exclusive access to members-only offers and events.

SPECIALS  GIFTCARDS ~ ABOUTUS  CONTACT




MENU PAGE

The original static image menu
was replaced with an interactive,
category-driven design.

When a menu category is
selected, only its related items
are displayed. The active
category is outlined in red

to clearly indicate which
section is being viewed and
its corresponding items.

Images of menu items were
added to enhance visual appeal,
support decision-making, and
encourage sales through a more
engaging presentation.

BREAKFAST

BASICS -BENEDICTS AVAILABLE ON THE WEEKENDS-

2 eggs, toast, homefries or hash browns. 8.00
2 eggs, ham, bacon or sausage, toast, homefries or hash browns........................ .. 11.50
2 eggs, corned beef hash toast, homefries or hash brown: 12.50

egg & cheese on eng. (+.50 on toast or bagel)....5.00 add bacon, sausage or ham....5.50  with homefics...... +3.00

john’s breakfast sandwich (2 scramble w/ ital saus, onions, peppers & am cheese on grilled italian). 9.50
big bad Wolf (2 scrambie w/ bacon, sausage, ham & swiss on grilled whea) .... . - e 10.00
breakfast club w/ homefries or hashbrowns (egg, cheese, ham on Ist layer, bacon & tomato on 2nd). 12.00
sausage gravy & biscuits w/2 eggs, homefries or 12.00
steak & egEs (6 ox. sirloin with 3 eggs, toast, homefvies or hash b 19.00

veggie homefries (ig plate of homefries with grilled onion, pepper, mushroom, broccoli, olive & tomato)... 11.00

breakfast bagel (wasted bagel w/cream cheese, red onion, tomato, and sprouts)....... 7.00
oatmeal (add .50 for fr 4.50
OMELETS & SCRAMBLES (served with toast & homefvies or hash browns)

build your own omelets & scrambles start w/3 XL eggs and a 1.00 item (+ 50 for cajun................ 10.50

Yeggie choices:  onions, peppers, mushrooms, fomatoes, jalapencs,
olives, spinach, broccoll, salsa, avocado (avocado counis as 2 veggies) -.. +1.00 ea

cheese choices:  american, swiss, cheddar, feta, cream cheese, sour cream .. +1.00 ea
meat choices:  bacon, ham, sausage, hash, italian sausage,
chicken, turkey bacon, crab, steak (steak & crab 2meats) .......+2.00 ea

PANCAKES & FRENCH TOAST (at mapt yrup vt +250
2 eggs, 2 pancakes or french toast w/bacon, sausage or ham....._..... 12.00
3 10.00
3 blueberry, banana, apple or chip 11.00
5 silver dollar (+ 1.00 for fruit) 6.50
3 slices of french toast gour choice of bread) 10.00
house french toast (3 slices of french toast stacked and stuffed w/cream cheese & choice of fruit). 12.50
guy smiley (oversized pancake topped w/2 eggs, 1 bacon & I sausage patty arranged as smiley face).............o........ 10.50
monte cristo with fries or homefries tham, urkey & swiss on fiench toast wisyrup) 12.50

GRILLED BREAKFAST TORTILLA (with scrambled eggs in a 12” tortilla)
mexican (3 eggs, onions, peppers, salsa and cheddar & topped with sour cream)... . 11.00
philly steak & eggs (2 eggs, steak onions, peppers & american cheese) 11.50
build a tort starts with 3 eggs & a 1.00 omelet item (add for additional items). .. 8.00

SIDES DRINKS

3 bacon or ham. 5.00 coffee (hot or iced)........ . 3.00

3 sausage links or 2 patties............ 5.00 tea (hot, iced or sweet) . 3.00

corned beef hash (5.5 o). e 6,00 hot chocolate............... 3.00

turkey bacon or italian sausage... 6.00 Ig

homefries 4.50 milk. 3.50

hashbrowns (2 deep fried patties)............. 4.50 chocolate mil 250 3.50

1 pancake or fr. toast (+.50 for fruig... 4.00 juice 9.50z or 160z)..............  3.00 4.00

bagel with cream cheese..... 4.00 lemonade (w/1 free refill). 2.50

toast, biscuit or english muffin.... 2.50 soda (w/1 free refil)... . 3.00

one egg ... . 2.00 bottled water 2.00

toast choices: english, biscuit, whole wheat, white, marble rye, italian, cinn. raisin or locally made gluten free (+2)
g2 whites available for an additional 1.00

ORDER NOW.

MENU  SPECIALS  GIFTCARDS  ABOUTUS  CONTACT

BREAKFAST

OMELETS & SCRAMBLES

SIDES
DRINKS
DESSERTS

s £y

Tosstchoces Englih muffi,bisuit whole whese, white, marie e, sn, i s,
orlocaly made gten free (1200)
g whies svabie for an diionl $1.00

By ——

MENU  SPECIALS  GIFTCARDS  ABOUTUS  CONTACT

Locaio HouRs contact




JJUX/UI Design

CUYAHOGA
COMMUNITY COLLEGE
MOBILE APP PROTOTYPE

This project focused on designing a
mobile food ordering app to make
improvements to both the UX and Ul
of the current app being used.

| began the project by conducting a
competitive analysis comparing Tri-C's
existing app to leading food ordering

platforms. | chose Panera Bread as

a key reference point, applying those
insights to guide the wireframing and
prototype development process.

User Interface (Ul) Design

Assess the visual appeal and usability of the app's design

@ Tri-C

+ Home/lntro screen has a header with the mascot and gives you the option to choose between campuses and includes hours of

operation or indication they are open or closed.
+ col Tri-C's logo and upper right comer.

+ Checkoutand categoryyou ingis turq
branding.

ith Tri-C

User Interface (Ul) Design

Assoss the visual appeal and usability of the app's design

the
 Rewards and off the top of
« Colors for
 Darker green color.

atthe top of “What's New” categ

text, no images.

to the menu.
user to make the

appropriate selction.

m Tri-C User Experience (UX)
a7 navigation, intuiti d overall user satistaction.

to

 Once items are putin the cart,
tab

he top of the
You are viewing.
+ Asyouscroll the menu, the category tab at the top of the page. highlighted, gory
viewing.
bright the top of the 10w what they have added to their cart.

User Experience (UX) Design
tion, intuit d overall user satistaction.

% Panera

. on “Limited Time" 3
* When scrollingthe featured topress to start an order.
« Limited time menu have a dark \d a “limited time" above the photo of the menu item to
create a sense of urgency.
predictable . g cart.

<




IPHONE 16 MOCKUPS

The prototype was designed using
Tri-C’s branding, incorporating their
colors and mascot to maintain visual
consistency with their brand identity.

Menu photos enhance visual
appeal and support user decisions,
while interactive cues clearly show
selected items and customizations.

Customization choices are
hierarchically organized with
“upsell” additions listed first to
encourage additional purchases
and meal enhancements.

Allergy information is displayed
in red, alerting the cafeteria of
necessary precautions during
order preparation.

Users can revise orders before
submitting and save selections as
favorites for faster reordering.

signin:

500346948@acad.i-c.edu

REORDER  INBOX

CHICKEN CAESAR
SALAD
Substitue ranch dressing

REVIEW AND CONFIRM ORDER

& DOUBLE BURGER

Curly Fries, 20 oz. drink

-1+

CHICKEN CAESAR

SALAD

Substitue ranch dressing on

s Tax

Total

Y GRILLED CHICKEN
SANDWICH
Mayonnaise, pickles, tomato

-1+

HOME  REORDER
‘Special Instructions: Food allergies, etc.

[ PROCEED TO CHECKOUT

N

STOMR] CAFE ]

Western Campus

>

ITEM CUSTOMIZATION

DOUBLE BURGER

suncens s oo ) o=
(omores =

VIEW MENU
Begin Order
MY RECENT ORDERS
Reorder a Favorite

HOME  REORDER  INBOX e

STOMA] CAFE]

Western Campus

PAYMENT METHODS:
Default payment method:

F7  stomp Card

Alternate payment methods:

[ 2] Credit Card

®Pay  Apple Pay

$2704

s 3017
CONFIRM &PAY

INBOX HOME  REORDER  INBOX

BURGERS & CHICKEN v

Two quarter pound Angus
S beet beef patties on a bun.

Select condiments and additions to
your order:

N Curly Fies & 20 2. Drink
+3429

o
(T2 reguiar s & 20 0z Drink
g e

§ CurlyFries
@ 1

]
R\ Regular Fries

wn s

-

INBOX

STOE] CAFE]

Western Campus

Thank you, your order has been
placed.

Your order will be ready by:

11:45 am at the Western Stomp Cafe location.
Pickup Instructions:
Locate your order on the wire racks. Please
ouble check the name on the order and

verify that your order s accurate prior to
leaving the cafe.

HOME  REORDER  INBOX




J4) Graphic Design

N EW LI F E MASSAG E Enjoy New Life! Step into Health
vy oy peopleJstlve"withpain. P can Step into Whole Living
min iy of e Step into Life!
N Life Massoge & Whole Ling

BROCHURE, MARKETING

1. Do more with less or no pain

@)

Massage & Whole Living Solutions

Massage & Whole Living Solutions

When this client relocated to her
own studio, she wanted a fresh
brand identity to promote her
work as a solo massage therapist
and provide her client base with
information about her instructors,
classes, and services.

At
s
\
a
g
Y
N
s

) . '
Massage You're Invited!

& Join us on Saturday, May 6th from 2-4pm,
Body Work as we “Breathe New Life” into our
community during our grand opening
celebration!

9 P

© 5% ) cocoes
We invite you to enjoy cake, punch, live
music, raffles and more!

560 Dover Center Road.
uite 61

| developed a new logo and a
variety of marketing materials, i R
including this brochure. Her e
marketing was complemented with
rack cards, business cards, local
advertisements, gift certificates,
and additional promotional pieces.

‘www.NLMWholeLiving.com

Melissa Jarufe, LMT

Her partner also wanted a logo ‘ %4 -
p g Real Massage, Real Results! : ¢Z - 440-000-0000

refresh that reﬂeCted the essence Visit www.NLMWholeLiving.com to learn WWW'new|ifemassage“c'com
of her brand, Breathe. | designed . '
: : : Wendy Faber, LMT
a logo that feels light, airy, and : y == ey 216_050_0000

flowing, capturing the calm,
graceful style she envisioned.

Yy
v
815 Crocker Rd., Ste. 2 @

Westlake, OH 44145 ®

www.justliveandbreathe.com \Xl




SLIDERENU
POSTCARD MAILER

Postcards were created to
announce the launch of
ViroShield, the latest addition
to the SlideRenu product line.

| designed the product label
using a bubble motif to reflect
its peroxide-based formula,
then carried that aesthetic
into the postcard design

for visual consistency.

Ahead of opening season,
postcards were mailed to
waterparks nationwide,
featuring a limited-time offer
to encourage early sales.

Viro-Shield...The Safest and Most Effective Disinfectant

MADE INTHE

~—

SlieleRenw
Viro-Shield

PURE HYDROGEN PEROXIDE
'SURFACE DISINFECTANT

€DC and EPA
recommends.
Hydrogen Peroxide.

PURE HYDROGEN PEROXIDE H202

Chlorinated pool water is an effective destroyer of broad-spectrum pathogens that
could otherwise make your water park visitors sick.

BUT WHAT ABOUT SURFACES IN HIGH-TRAFFIC AREAS? Now more than ever, it is vital
for water parks, recreational facilities, indoor/outdoor playground features, senior
centers and many other community premises to take necessary health and safety
precautions to ensure the continued welfare of your guests and staff.

Viro-Shield is made from pure Hydrogen Peroxide (H202) and is the most effective
natural oxidizer, cleaner, deodorizer and anti-microbial solution known to science!
This natural sterilizer cleans and disinfects hard, non-porous surfaces to destroy
essential components of germ cells and deactivate a wide range of micro-organisms.
Viro-Shield will protect your guests and staff from germs, viruses, bacteria and kills
mold, fungi and spores on high-touch/traffic areas such as:

« Interactive Play Features « Playground Equipment

« Climbing Walls « Concession Areas Now ONLy
« Handrails «Benches 29 99
« Pool Accessories « Locker Rooms per 9allony

shipp
P19t inctygq

« Splash Parks

to disinfect
against SARS

and CoV-2.

- Aquashield Products, LLC
® 5896 Chandler Court - Westerville, Ohio 43082
Sales: 614-948-2554 - Service: 614-948-2557

wSlideReah.cdm Technical Assistance: 440-781-0051

Quantity discounts
W available!
NOW ON! 9 Call 614-9482554

slq for details

SlideReru

L P Attn: Waterpark Manager

RGBS EERAT

Waterpark Name
223 Main Street
Anywhere, US 00000

Viro-Shield
All Natural
Disinfectant for
High-Touch/Traffic
Surfaces at:
Water Parks
Recreation Facilities
Senior Centers

Schools
Churches
g Cruise Ships
included with every Office Buildings

purchase! Homes ... and many more!



J4) Graphic Design

SLIDERENU
PRODUCT LINE DESIGN

SlideRenu wanted to modernize
their product labels while
maintaining strong brand

recognition across their line of
waterslide maintenance products.

| developed a label design system
that used consistent branding
elements paired with distinct
color schemes for each product.

This allowed customers to easily
differentiate products, even if they
didn't recall the product name.

SlideRenu’s color-coded identity was
incorporated throughout all marketing
materials, including product sheets,
mockups, labels, and other marketing
collateral to ensure a unified and
recognizable brand presence.

SlieleReprwc

SlideDetergent™
HEAVY DUTY WATER SLIDE CLEANER

aShield Products, LLC
.SlideRenu.com
5896 Chandler Court
Westerville, Ohio 43082

Sales: 614-948-2554

Service: 614-948-2557
Technical Support: 440-781-0051

UN 1719 - HM CLASS 8
PG Il - “CAUSTIC ALKALI LIQUID, N.O.S.”
HS 340530 - NMFC 033430
FRT55/60

DANGER: FOR INDUSTRIAL USE ONLY. READ PRODUCT DATA & SDS SHEET
CAREFULLY BEFORE USE. DO NOT MIX THIS PRODUCT WITH ANY OTHER
CHEMICALS. CAUTION: KEEP OUT OF REACH OF CHILDREN.

IN AN EMERGENCY CALL: 800-424-9300

WARNING: rritant. Harmful f swallowed. Avoid contact with eyes and mucous membranes
and prolonged contact with skin. Do not take interally. This product s intended for industricl,
institutional and commercial use only. For use and storage by trained service persons only.
FIRST AID: In case of skin or eye contact flush with large amounts of cool water for at least 15
minutes; consult physician. If swallowed, drink large amounts of water followed with citrus fruit
juice if available. Call a physician immediately

DESCRIPTION: SlideDetergent™ is a uniquely formulated water-based technology that dis-
solves away a variety of HARD TO REMOVE surface contaminants on water slides. It may also
be used on aquatic play features, pool decks and splash pads. Extremely effective in dissolving
dirt, body-grime, bird droppings, water shoe marks, leaf stains and other unwanted surface
residue. SlideDetergent™ contains no volatile organic compounds (VOC's), petroleum solvents,
bleach or ammonia and is biodegradable. I inses clean without any white residue.

USES: SlideDetergenf™ is o be used fo clean water slides
prior fo opening day or when re-opening a slide that has been out of servics for an extended
time period. This highly concentrated super heavy duty cleaner REMOVES MOST SLIDE
WAXES and is stronger and safer than acid cleaners. Not recommended o be used as a rdaily
maintenance cleaner. Use SlideRenu® SlideSoap™ for alldaily maintenance cleaning. (Refer to
Product Data Sheet for application instructions).

FOR USE: Prod be diluted in water; 1 part productto 2 parts water.
DOES NOT REMOVE CALCIUM BUILD-UP. Use SlideRenu® Calcitrol® to remove calcium
carbonate or calcium siicate surface deposits (refer to product data sheet for application
instructions). For SlideDetergent™ to be the most effective, it must be agitated on the surface
with a scrub brush. For superior result, add SlideDetergent™ fo a pressure washer system at
1 gallon per 1,000 sq. f. of surface fo be freated (dilufion rafio of 1:250 s typical and apply
using a foam gun or cannon. Let stand on the surface for 5-10 minutes. Do not allow the soapy
water to dry. Rinse off with potable quality water (hot recommended) through a pressure
washer unfil the soap disappears. A final rinse with free-flowing water (nozzle off a hose) is
recommended to allow the water to sheet-offthe slide.

*Read manufacturer's disclaimer on product data sheet.
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INFOGRAPHICS
PLASTIC POLLUTION
BEES ARE IN DANGER

Both infographics were created
to raise awareness of critical
environmental issues through
the use of compelling visuals
and data-driven storytelling.

“We Need a Solution to Plastic
Pollution” highlights the severity
of ocean pollution, presenting
statistics and illustrated scenarios
showing how marine life is
affected by plastic waste.

“Bees Are in Danger” emphasizes
the vital role bees play in our
ecosystem and outlines practical
steps individuals can take to
support bee populations and
help them thrive.

Both infographics were developed
utilizing statistical research to bring
awareness to environmental issues.
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WE NEED A SOLUTION TO PLASTIC POLLUTION

EVERY MINUTE OF EVERY SINGLE DAY, A TRUCK'S-WORTH OF PLASTIC ENTERS OUR OCEANS.
SCIENTISTS ESTIMATE THAT BY 2048 THE WATER WILL CONTAIN MORE PLASTIC THAN FISH.

TOP 10 TRASH ITEMS FOUND IN THE OCEAN
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HELP BEES THRIVE
PLANT BEE
FAVORITES: % DIY BEE HOTEL

Fill an empty tin can with

Bachelors Buttons ~ Beseed HONEYBEE WATERING % rolls o scrap paper, bamboo

Bog Balm NECTARAND

stalks or hollow reeds and
Blackeyed Susan Pﬂ'ﬂ',:;,":," STATION hang inyour garden to
Blanket Flower colonies. % Place several colorful glass stones or rocks provide a home for Mason
Butterfly Bush ina shallowdish i thedish with just e
Butterfly Weed N enoughwater o almost cover th rocks.
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STORY PROMPTS
CURIOSITY TO CLARITY

This four-frame storyboard was
created in response to provided
prompts, exploring a lobster’s
journey from confusion to
realization within a limited
frame count.

The project began with
hand-drawn sketches that
were used to develop the

story flow and character

expression. Final art was
created in Adobe lllustrator.

WHERE AM |?

WHAT IS THAT?

THIS IS GETTING STRANGE
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VECTOR GRAPHICS

QUEEN OF CLUBS

The Queen of Clubs card was inspired
by Art Deco design elements and
traditional playing card symmetry.

This illustration focused on achieving
balance, stylized detail, and elegance
while incorporating a modern twist.

TEAPOT

A minimalist, high-contrast
vector illustration of a teapot
from a photograph with a focus
on form, light, and shadow.

MONSTER TRUCK

Aimed at a younger audience, this
image emphasizes bold shapes
and dynamic movement.




ELEPHANT SANCTUARY

A logo created for an elephant
sanctuary. The design uses a
two-color palette and a
stylized negative space.

JOHN'S CLASSIC AUTO PARTS

A brand identity design for a
classic auto parts business.

The logo combines a
custome-illustrated vintage

truck with a bold, retro-style serif
font, conveying a sense of
nostalgia and authenticity.

ELEPHANT
= SANCTUARY

Zakouma National Park
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3D TOY CAR DESIGN
PRODUCT VISUALIZATION
& PACKAGING

A 3D design concept for a series
of wind-up toy cars. The cars
were modeled from a simple

rectangular block and transformed
into a playful design.

The project included the design
of a racing-themed cardboard
box with a clear plastic viewing
window. Packaging and colors
were chosen to be consistent
with a race track aesthetic.
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PRODUCT
PHOTOGRAPHY

ON LOCATION AND
STUDIO WORK

Photography with a strong focus

on capturing images that align with
brand identity and marketing goals.

Tom Hanks Center for Motion Pictures

Wright State University
Dayton, Ohio

My photography has played a key
role in elevating client visibility,
appearing in websites, brochures,
national advertising campaigns, and
a variety of promotional materials.

All images were captured with
attention to lighting, composition
and criteria necessary to

support client objectives.

Bureau of Criminal
Investigation

BGSU
Bowling Green, Ohio
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AboutUs | Swivel Clamps | Custom Clamps MagneticBases | DialIndicators | Contact Us

Leading ManuFacturer for Over 50 Years

We are manufacturers of swivel

clamps, dial indicators and magnetic 1

bases as well as custom products , {

Swivel Clamps Magnetic Bases Dial Indicators

F o

Heavy Duty

SH-9 to SH-17 SHD-9 to SHD-17

r

Heavy Duty Split Style Mini Style Dovetail swivel Positive Lock

gl obe
] oned

A History of Quality and Pre:

[ Product Lines | Sitemap
Privacy Policy | Term

2025 Gem Instrument Co. All Rghts Reserved  Site created by Thomas Marketing Servie
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PORTRAITURE

Throughout my photographic
career, I've enjoyed capturing

life’s most meaningful, precious

and spontaneous moments from
weddings, to portraiture and events.

| have a passion for post-processing,
where | create custom filters,
overlays, and effects to achieve
results that go beyond what a
camera alone can capture.

This creative approach brings a
unique, artistic dimension to my
work and allows each image to truly
stand out because it cannot be
created with the push of a button.

My post-processing techniques have
proven to be a powerful marketing
asset, consistently driving print sales
and generating client referrals.
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PHOTO EDITING &
ENHANCEMENT

From subtle adjustments and color
correction to full image colorization
and complex damage repair, | enjoy

the challenge of restoring meaningful
photographs with care and precision.

| particularly enjoy the process of
bringing cherished memories back
to life, digitally restoring aged or
damaged images into keepsakes
that can be treasured for a lifetime.

E
LY







Thank You...

Thank you for taking the time to review my portfolio. | welcome the opportunity to connect again

to discuss how my expertise can benefit your team or project.




Contact

traci@erisphotography.com INSTAGRAM: DrawnWithoutATrace
www.erisdesignstudio.com LINKED IN: Traci Kogut



TRACI KOGUT

MULTIMEDIA DESIGN




