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I am a highly driven graphic, web, and photography professional with over 15 years of practical and 

freelance experience. I established a freelance design business specializing in graphic design, web 

development, photography and digital design. Throughout my career as a freelance designer, I have 

provided consulting and brand development services to effectively promote client products and services 

for a variety of businesses throughout Northeast Ohio, all of which were from referrals. 

Throughout my freelance career, I have found myself continually problem-solving and adapting my 

current skills or learning new ones to accommodate client needs. My work has consistently demonstrated 

a proven ability in customer service, collaboration, and delivering dependable results. I have strong 

initiative, an independent work ethic, and a commitment to continuous improvement.

About Me...



Professional 
Client Relations 
Consultation
Communication & Collaboration 
Project Management
Research & Analysis 
Critical Thinking
Problem-Solving
Adaptability
Time Management 
Attention to Detail

Web & Digital 
Wireframing
Prototyping
UX/UI Design
Responsive Design
Usability Testing
SEO Web Design & Development 
Database & Maintenance

Design & Creative Tools
Adobe Photoshop
Adobe Illustrator
Adobe InDesign
Adobe Lightroom
Adobe Dreamweaver
Figma
Miro

Web Design & Development
HTML/CSS
JavaScript
PHP
WordPress
Webflow 
Shopify

Productivity & Office 
Microsoft Word
Microsoft Excel
Microsoft PowerPoint

Skills & Experience

Creative & Visual Design
Graphic Design
Branding & Identity
Concept Development
Typography
Layout Design
Storyboarding
Illustration
Advertising Collateral
Copywriting
Proofreading
Image Editing
Product Mockups
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RDT CONCEPTS
WEBSITE & MARKETING

RDT Concepts, a storage
solutions provider, needed 

a strong online presence to 
effectively showcase their

products and services. 

I designed and developed
a comprehensive website

to emphasize the versatility
of their offerings across

diverse market sectors.

Marketing was supported with 
targeted email campaigns,

trade show displays, flyers,
case studies, brochures, and 

extensive on-location photography.

Direct support to the sales team 
included designing salesperson 

specific marketing and promotional
materials, PowerPoint presentations, 

sales proposal templates, and
the creation and management of 

RDT’s product and client database.
Several pages of RDT Concepts’ website were designed to promote products and 

installation services supported by case studies and photo galleries.
Shown above are images from on-site photography at the Ohio State University 

Department of Public Safety, Columbus, Ohio.
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BIRDIE’S BAKERY
CMS WEBSITE DESIGN

This concept project was created 
for a fictional family-owned bakery 

and cafe’. The primary focus was 
to promote Just a Bites, a menu 

featuring bite-sized desserts.

The site was designed with a warm 
pastel color palette and imagery to 

reflect the inviting nature of its
cozy, cottage inspired atmosphere.

I used Webflow’s CMS to create 
a page designated for each 

bakery item with descriptions, 
nutritional information, and 

suggestions for larger portions
 of the selected pastry. 

This structure not only enhanced
user experience by offering clear, 

accessible information, but also
created opportunities to upsell,
potentially increasing revenue.
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A clear call-to-action promotes 
customer loyalty through their 

“Treat Club,” offering incentives to 
encourage repeat business.



Web Design Project Management

AQUASHIELD 
E-COMMERCE WEBSITE 

I managed the development of 
AquaShield’s e-commerce website

to support their shift to online sales. 

While a third-party agency handled
the WordPress build, I ensured 
consistency across the project’s

content, branding, and messaging.

My responsibilities included design 
modifications, content development, 

proofreading, image selection and 
creation, mockups, and maintaining 

alignment with existing marketing 
materialsI had previously developed.

Over several years, I played a key 
role in building and supporting 

AquaShield’s brand through product 
photography, label and web design, 

and a wide range of marketing 
materials including data sheets, 

postcards, handouts, and trade ads.
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To effectively market AquaShield’s products,
 I created a visual chart that identified common 

waterpark issues and offered an appropriate 

AquaShield product solution. Each product linked 

directly to the corresponding product page for 
additional information and easy online ordering.



UX/UI Design

Q STREET DINER
WEBSITE REVISION 

This project involved updating the 
existing website for Q Street Diner. 

I redesigned the site with an Art
Deco inspired theme to complement 

the style of the diner’s logo.

To highlight the cozy atmosphere
frequently mentioned in online 

reviews, I designed the homepage
to include interior photos that 

showcase the charm and character
of this family-owned business.
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MENU PAGE
The original static image menu 

was replaced with an interactive, 
category-driven design.

When a menu category is 
selected, only its related items

are displayed. The active
category is outlined in red 

to clearly indicate which 
section is being viewed and 

its corresponding items.

Images of menu items were 
added to enhance visual appeal, 

support decision-making, and 
encourage sales through a more 

engaging presentation.
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UX/UI Design

CUYAHOGA 
COMMUNITY COLLEGE

MOBILE APP PROTOTYPE 
This project focused on designing a 
mobile food ordering app to make 

improvements to both the UX and UI
of the current app being used. 

I began the project by conducting a 
competitive analysis comparing Tri-C’s 
existing app to leading food ordering 

platforms. I chose Panera Bread as
a key reference point, applying those 
insights to guide the wireframing and 

prototype development process.
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IPHONE 16 MOCKUPS
The prototype was designed using 

Tri-C’s branding, incorporating their 
colors and mascot to maintain visual 
consistency with their brand identity.

Menu photos enhance visual 
appeal and support user decisions, 
while interactive cues clearly show 

selected items and customizations.

Customization choices are 
hierarchically organized with 

“upsell” additions listed first to 
encourage additional purchases 

and meal enhancements.

Allergy information is displayed
 in red, alerting the cafeteria of

necessary precautions during 
order preparation.

Users can revise orders before 
submitting and save selections as 

favorites for faster reordering.
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Graphic Design

NEW LIFE MASSAGE
BROCHURE, MARKETING

When this client relocated to her 
own studio, she wanted a fresh 
brand identity to promote her

work as a solo massage therapist 
and provide her client base with 

information about her instructors, 
classes, and services.  

I developed a new logo and a 
variety of marketing materials, 

including this brochure. Her 
marketing was complemented with 

rack cards, business cards, local 
advertisements, gift certificates,

and additional promotional pieces.

Her partner also wanted a logo 
refresh that reflected the essence 
of her brand, Breathe. I designed 

a logo that feels light, airy, and 
flowing, capturing the calm, 

graceful style she envisioned.
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SLIDERENU
POSTCARD MAILER

Postcards were created to
announce the launch of 

ViroShield, the latest addition
to the SlideRenu product line.

I designed the product label 
using a bubble motif to reflect

 its peroxide-based formula, 
then carried that aesthetic 

into the postcard design 
for visual consistency.

Ahead of opening season, 
postcards were mailed to 

waterparks nationwide, 
featuring a limited-time offer 

to encourage early sales.

Attn: Waterpark Manager
Waterpark Name
223 Main Street
Anywhere, US 00000



Graphic Design

SLIDERENU
PRODUCT LINE DESIGN

SlideRenu wanted to modernize 
their product labels while 
maintaining strong brand 

recognition across their line of 
waterslide maintenance products.

I developed a label design system
that used consistent branding 
elements paired with distinct 

color schemes for each product. 

This allowed customers to easily 
differentiate products, even if they 

didn’t recall the product name.

SlideRenu’s color-coded identity was 
incorporated throughout all marketing 

materials, including product sheets, 
mockups, labels, and other marketing 

collateral to ensure a unified and 
recognizable brand presence.
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INFOGRAPHICS
PLASTIC POLLUTION

BEES ARE IN DANGER
Both infographics were created

to raise awareness of critical 
environmental issues through 
the use of compelling visuals 
and data-driven storytelling.

“We Need a Solution to Plastic 
Pollution” highlights the severity

of ocean pollution, presenting 
statistics and illustrated scenarios 

showing how marine life is 
affected by plastic waste.

“Bees Are in Danger” emphasizes 
the vital role bees play in our 

ecosystem and outlines practical
steps individuals can take to

support bee populations and
help them thrive.

Both infographics were developed 
utilizing statistical research to bring 
awareness to environmental issues.
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STORY PROMPTS
CURIOSITY TO CLARITY

This four-frame storyboard was
created in response to provided 

prompts, exploring a lobster’s
journey from confusion to
realization within a limited

frame count.

The project began with 
hand-drawn sketches that
were used to develop the

story flow and character
expression. Final art was

created in Adobe Illustrator.



Illustration
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 VECTOR GRAPHICS
QUEEN OF CLUBS

The Queen of Clubs card was inspired 
by Art Deco design elements and 
traditional playing card symmetry. 

This illustration focused on achieving 
balance, stylized detail, and elegance 

while incorporating a modern twist.

TEAPOT
A minimalist, high-contrast 

vector illustration of a teapot 
from a photograph  with a focus 

on form, light, and shadow.

MONSTER TRUCK
Aimed at a younger audience, this 

image emphasizes bold shapes 
and dynamic movement. 
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ELEPHANT SANCTUARY
A logo created for an elephant

sanctuary. The design uses a
two-color palette and a 
stylized negative space. 

JOHN’S CLASSIC AUTO PARTS
A brand identity design for a

classic auto parts business.
The logo combines a

custom-illustrated vintage
truck with a bold, retro-style serif

font, conveying a sense of
nostalgia and authenticity.



Illustration
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 3D TOY CAR DESIGN
PRODUCT VISUALIZATION 

& PACKAGING
A 3D design concept for a series

of wind-up toy cars. The cars
were modeled from a simple

rectangular block and transformed 
into a playful design.

The project included the design 
of a racing-themed cardboard 

box with a clear plastic viewing 
window. Packaging and colors 
were chosen to be consistent 

with a race track aesthetic.
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Photography

Tom Hanks Center for Motion Pictures

Wright State University
Dayton, Ohio

Bureau of Criminal 
Investigation

BGSU
Bowling Green, Ohio
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 PRODUCT 
PHOTOGRAPHY

ON LOCATION AND 
STUDIO WORK

Photography with a strong focus 
on capturing images that align with 
brand identity and marketing goals.

My photography has played a key 
role in elevating client visibility, 

appearing in websites, brochures, 
national advertising campaigns, and 

a variety of promotional materials.

All images were captured with 
attention to lighting, composition 

and criteria necessary to 
support client objectives.
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Photography

PORTRAITURE
Throughout my photographic 
career, I’ve enjoyed capturing 

life’s most meaningful, precious 
and spontaneous moments from 

weddings, to portraiture and events. 

I have a passion for post-processing, 
where I create custom filters, 

overlays, and effects to achieve 
results that go beyond what a 

camera alone can capture.

This creative approach brings a 
unique, artistic dimension to my 

work and allows each image to truly 
stand out because it cannot be 

created with the push of a button.

My post-processing techniques have 
proven to be a powerful marketing 

asset, consistently driving print sales 
and generating client referrals.
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Photography

PHOTO EDITING & 
ENHANCEMENT

From subtle adjustments and color 
correction to full image colorization
and complex damage repair, I enjoy

the challenge of restoring meaningful 
photographs with care and precision.

I particularly enjoy the process of 
bringing cherished memories back

to life, digitally restoring aged or 
damaged images into keepsakes

that can be treasured for a lifetime.
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Thank you for taking the time to review my portfolio. I welcome the opportunity to connect again 

to  discuss how my expertise can benefit your team or project.

Thank You...



traci@erisphotography.com

www.erisdesignstudio.com

INSTAGRAM: DrawnWithoutATrace

LINKED IN: Traci Kogut

Contact



TRACI KOGUT

MULTIMEDIA DESIGN


